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This presentation contains statements that are forward looking. These statements are based

upon current expectations and assumptions that are subject to risks and uncertainties. We

may not achieve the results projected in these forward-looking statements, and our actual

results could materially differ because of factors discussed in this conference call, in the

comments made during this presentation, and in the risk factors section of our Form 10-K,

Form 10-Qs, and other reports and filings with the Securities and Exchange Commission.

The Company undertakes no obligation to update or revise any forward-looking statement to

reflect subsequent events, new information or future circumstances.

FORWARD-LOOKING STATEMENTS
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BLAKE NORDSTROM
CO-PRESIDENT
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* Q2 and Q3 2016 combined to remove the impact of the Anniversary Sale event shift

ADJUSTED FOR HURRICANE IMPACT ~(60 bps)
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FULL-PRICE AND OFF-PRICE SALES
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Q2 and Q3 2016 combined to remove the impact of the Anniversary Sale event shift

Full-price includes Nordstrom U.S. and Canada full-line stores, Nordstrom.com, and Trunk Club
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ADJUSTED FOR HURRICANE IMPACT

ADJUSTED FOR HURRICANE IMPACT
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DIFFERENTIATED AND SEAMLESS EXPERIENCE
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HOLIDAY FOCUS
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ANNE BRAMMAN
CHIEF FINANCIAL OFFICER
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EBIT MARGIN
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DRIVING LOYALTY

ACTIVE REWARDS CUSTOMERS (M)

Active Rewards customers: shopped JWN over the last 12 months 
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STRONG MARKET POSITIONING
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FY 2017 OUTLOOK

PRIOR CURRENT

TOTAL SALES ~ 4% ~ 4%

COMP SALES ~ FLAT ~ FLAT

RETAIL EBIT $790M to $840M $755M to $785M

CREDIT EBIT ~ $145M ~ $165M

EPS $2.85 TO $3.00 $2.85 TO $2.95

ESTIMATED HURRICANE

IMPACT (Q3 + Q4)

($26M)

($0.06)

($17M)

See earnings release for assumptions related to fiscal 2017 outlook
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INVESTMENT HIGHLIGHTS
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DIFFERENTIATED AND SEAMLESS CUSTOMER EXPEREINCE


